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Introduction: The rapid digitalization of global business environments has compelled 
management and commerce education to undergo significant transformation. This study 
examines the integration of digital technologies into commerce curricula and analyses 
their implications for contemporary management practices, with a focus on aligning 
academic programs with evolving industry requirements. Methodology: The study adopts 
a qualitative secondary data analysis approach, drawing on academic literature, curriculum 
documents, institutional reports, and insights from faculty and students. Data were 
systematically reviewed to assess the extent of digital integration and its effectiveness in 
developing managerial competencies. Results: The findings indicate that universities 
increasingly employ digital tools such as Learning Management Systems (LMS), data 
analytics software, fintech applications, and virtual simulations, shifting commerce 
education toward interactive and experiential learning models. However, significant 
disparities exist across regions. Institutions in developed countries demonstrate structured 
and comprehensive implementation supported by strong digital infrastructure, while those 
in developing regions face constraints related to limited resources, insufficient faculty 
training, and digital literacy gaps among students. These challenges contribute to 
inconsistencies in aligning curricula with employer-required digital competencies, 
particularly in areas such as data interpretation, digital collaboration, and technology-
enabled decision-making. Conclusion: The study concludes that digital transformation 
presents substantial opportunities to enhance learning outcomes and prepare students for 
emerging managerial roles. Nevertheless, its effectiveness depends on strengthening 
digital infrastructure, improving faculty readiness, and fostering sustained industry–
academia collaboration. Continuous curriculum updates and equitable access to digital 
resources are essential for developing digitally competent managers capable of thriving in 
the digital economy. 
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INTRODUCTION 
 
The rapid advancement of digital technologies is reshaping industries across the globe, with profound 
implications for education and workforce development. In particular, management education has entered a 
phase of significant transformation, driven by the growing need to equip future professionals with digital 
competencies alongside traditional business acumen (Brynjolfsson & McAfee, 2014; Selwyn, 2016). 
Commerce curricula, which have traditionally focused on foundational principles of economics, 
accounting, marketing, and management, are now being restructured to include technology-driven subjects 
such as data analytics, digital marketing, financial technologies (fintech), and e-commerce (OECD, 2020).  

Digital transformation in management education extends beyond the adoption of new tools; it involves 
fundamental changes in teaching methodologies, learning environments, assessment practices, and 
institutional strategies (Selwyn, 2016). Technologies such as Learning Management Systems (LMS), 
enterprise resource planning (ERP) simulations, artificial intelligence (AI), blockchain, and virtual 
collaboration platforms are increasingly embedded into academic programs (Brooks & McCormack, 2020). 

These tools are enabling a shift from passive, lecture-based instruction to interactive, student-centered, and 
experiential learning approaches (Escueta et al., 2017). As a result, students are not only learning about 
digital tools but acquiring practical skills that are directly transferable to modern workplaces (Napate, 
Maity, & Baheti, 2020; Coban, Bolat, & Goksu, 2022).  

However, the integration of digital technologies in commerce education is not without challenges. Issues 
such as unequal access to digital infrastructure, variability in faculty readiness, and the digital divide 
between students from different socioeconomic backgrounds continue to hinder effective implementation—
especially in developing countries (UNESCO, 2020; Van Dijk, 2020; Bingimlas, 2009). Moreover, there is 
an ongoing need to evaluate whether these digital interventions are actually enhancing learning outcomes 
and preparing students for the digital demands of the business world (Westerman et al., 2014; Balyer & Öz, 
2018). This underscores the importance of stronger industry–academia collaboration to align curricula with 
workplace expectations and to co-design meaningful, practice-oriented digital learning experiences 
(Deloitte, 2021; Westerman et al., 2014). 

This research aims to analyze the extent to which digital technologies are being integrated into commerce 
curricula and to assess the implications of this integration on management practices. Specifically, the study 
seeks to explore how curriculum reforms are aligning with industry needs, what digital tools are being 
adopted, and how these changes are influencing the capabilities and preparedness of future managers. By 
examining current trends, challenges, and outcomes, this paper contributes to the broader discourse on 
educational innovation and workforce readiness in the digital age. 

 
LITERATURE REVIEW  
 
Digital transformation in higher education has evolved into a multifaceted process that extends well beyond 
the simple adoption of technology. Recent research emphasizes on need for strategic institutional 
transformation, cultural change, and capacity building (Hashim, Tlemsani, & Matthews, 2021). According 
to Mohamed Hashim et al., (2021), universities must develop competitive digital strategies that align with 
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their long-term mission, leveraging digital transformation to differentiate themselves and enhance student 
experience. 
 
A multivocal literature review conducted by several scholars (2023) shows that many HEIs are still in the 
early stages of digital maturity, while advanced technologies such as analytics, cloud computing, and 
artificial intelligence are being adopted. Only a minority of institutions have a coherent strategy guiding 
their digital transformation initiatives (Education & Information Technologies, 2023). The study finds that 
56% of digital transformation efforts are isolated projects not integrated into a unified institutional roadmap 
(Teker & Tavman, 2023). This lack of strategic alignment presents a barrier to meaningful and sustainable 
digital adoption. 
 
In the context of commerce education, the shift towards blended and hybrid learning modalities has 
accelerated in recent years. These blended models foster not only technological proficiency but also 
pedagogical innovation, allowing students to engage with business content via interactive and experiential 
formats. In parallel, digital platform capability has emerged as a key driver of innovation in institutions. 
Du, Grigorescu, and Aivaz (2023) found that digital platform capability positively affects innovation 
performance in HEIs, especially when moderated by psychological factors such as openness to change.  
 
However, the path to transformation is hindered by persistent barriers. A systematic review published in 
2025 identified nine major dimensions of digital transformation challenges in HEIs, including digital 
leadership, competence, and governance (Discover Education, 2025). These barriers mirror the obstacles 
observed in commerce education—limited faculty readiness, uneven infrastructure, and a lack of integrated 
digital policies. 
 
Another important dimension is the role of Artificial Intelligence (AI) and blockchain. In 2024, Şahin 
Kölemen explored the “multidimensional effects” of AI-supported LMS in education, highlighting both 
opportunities (personalized feedback, adaptive learning) and risks (lack of transparency, ethical concerns) 
(Participatory Educational Research, 2024). The integration of AI into LMS within commerce courses can 
potentiate data-driven decision-making and real-world business simulations, but demands strong ethical 
frameworks and teacher training. 
 
Finally, the psychological and institutional readiness of stakeholders remains a crucial factor. For example, 
Du, Grigorescu, and Aivaz (2023) argue that digital platform capability must be complemented by digital 
mindsets for innovation to emerge. Similarly, emphasize that digital transformation in higher education 
should be guided by a coherent vision, supported by leadership and continuous capacity development. 
 
Digital transformation in higher education is not just about implementing technology, but about aligning 
strategy, pedagogy, institutional culture, and infrastructure. In commerce education specifically, the 
challenge is to embed these integrated strategies into curricula to develop digitally competent graduates 
who are prepared for the complex demands of modern management. 
 
Research Gap and Objectives 
 
While there is a growing body of literature on digital transformation in education, most existing studies 
tend to focus on broader aspects such as online learning adoption, e-learning platforms, and general 
technology-enhanced teaching methods. These studies often emphasize technological tools or pedagogical 
models without offering a deep analysis of how digital transformation is being systematically integrated 
into commerce curricula specifically, and how such integration is aligned with evolving management 
practices in the workplace. 
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Moreover, prior research often isolates the educational context from industry expectations, failing to 
explore the direct implications of curriculum changes on the practical skills, digital competencies, and 
decision-making capabilities of future managers. Studies that do address curriculum transformation tend to 
focus on developed economies, with limited insight into the challenges and contextual differences in 
developing regions, where infrastructure, policy, and faculty readiness remain critical barriers. 
 
Additionally, few studies adopt a holistic approach that connects curriculum design, digital pedagogy, and 
industry-relevant outcomes. There is a lack of empirical research evaluating whether the integration of 
digital technologies in commerce education is actually translating into enhanced managerial performance 
or workplace readiness. 
 
This research aims to bridge these gaps by: 
 

 Analyzing the extent and nature of digital technology integration within commerce curricula; 
 Examining how such integration aligns with the digital competencies required in modern 
management practices 
 Identifying barriers, best practices, and potential improvements from both academic and industry 
perspectives. 

 
By focusing on the intersection of education and practical management application, this study 
contributes a much-needed perspective to the discourse on digital transformation in business education. 
 
METHODOLOGY 
 
Research Design 
 
The study adopts a qualitative secondary data analysis design, which is appropriate for synthesizing 
existing knowledge, identifying patterns, and developing conceptual insights on emerging phenomena such 
as digital transformation in commerce education. Secondary qualitative approaches are widely used in 
educational and management research to analyze trends, policy directions, and curriculum-level 
transformations, particularly where primary data collection is constrained (Teker & Tavman, 2023). 

Data Sources 
 
Data were systematically collected from multiple secondary sources to ensure breadth and reliability. 
These sources included: 

• Peer-reviewed journal articles published between 2020 and 2025 

• Academic books and book chapters related to digital transformation and management education 

• Policy reports and institutional publications from organizations such as OECD, UNESCO, and 
Deloitte 

• Curriculum frameworks and course outlines available on official university and institutional 
websites 

• Industry and consultancy reports addressing digital skills and workforce readiness 

The inclusion of diverse academic and industry sources enabled triangulation and enhanced the 
robustness of the analysis (Hashim, Tlemsani, & Matthews, 2021). 
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Inclusion and Exclusion Criteria 
To maintain methodological rigor and relevance, explicit inclusion and exclusion criteria were applied. 

Inclusion criteria: 
• Studies published from 2020 onwards to capture post-pandemic and recent digital transformation 

trends 

• Research focusing on digital transformation, digital technologies, or technology-enabled 
learning in higher education 

• Studies explicitly addressing commerce, management, business, or allied disciplines 

• Publications examining curriculum integration, teaching–learning processes, digital 
competencies, or industry alignment 

• Peer-reviewed journal articles, systematic reviews, policy reports, and authoritative institutional 
publications 

Exclusion criteria: 
• Studies published before 2020, unless cited for foundational theoretical context 

• Research limited solely to school-level or non-tertiary education 

• Articles focusing only on technical system design without educational or curricular relevance 

• Opinion pieces or non-academic sources lacking methodological transparency 

These criteria ensured that only relevant, current, and academically rigorous sources informed the study 
(Akour & Alenezi, 2022). 

Data Analysis Technique 
The selected documents were analyzed using qualitative content analysis. This involved: 

1. Initial screening and categorization of sources based on relevance 

2. Thematic coding to identify recurring concepts related to: 

• Types of digital technologies integrated into commerce curricula 

• Pedagogical and curriculum transformation approaches 

• Faculty readiness and institutional capabilities 

• Industry expectations and employability-related digital competencies 

3. Comparative analysis across academic and industry perspectives to identify convergence, gaps, and 
inconsistencies 

This systematic approach enabled the identification of dominant themes, emerging practices, and persistent 
challenges in the digital transformation of commerce education (Graham et al., 2023; Kölemen, 2024). 

Reliability and Validity Considerations 
To enhance reliability, findings were derived from multiple independent sources, including empirical 
studies, systematic reviews, and institutional reports. Validity was strengthened through source 
triangulation, comparison across geographic contexts, and alignment with recent global research on higher 
education digital transformation (Teker & Tavman, 2023; Higher Education Studies, 2025). 

Ethical Considerations 



IIJASSAH   RH: Tech Integration & Management Practices 
  

 
 

74 | VOL.2(2) Feb 2026 (Rani) 
 

 

As the study relies exclusively on secondary, publicly available data, no direct ethical approval was 
required. All sources were appropriately cited to maintain academic integrity and transparency. 

RESULTS 
 
The analysis of the collected data indicates a consistent upward movement in the adoption of digital tools 
and technologies within commerce and management education. Examination of curriculum frameworks, 
institutional reports, and academic documents shows that many universities have incorporated subjects such 
as digital marketing, business analytics, fintech applications, and e-commerce into their course structures. 
This shift reflects the growing recognition of digital competencies as an essential requirement for preparing 
graduates for contemporary business environments. 
 
The findings also show that several institutions have integrated digital platforms to support teaching and 
learning. Learning Management Systems (LMS) like Moodle and Canvas, along with cloud-based 
collaboration tools such as Google Workspace and Microsoft Teams, are now widely used to facilitate 
online communication, assignment management, and virtual classroom activities. In addition, many 
programs employ digital business simulations, ERP practice modules, and technology-enabled case studies 
to provide students with experiential learning opportunities that mirror real-world managerial contexts. 
 
Some institutions have also begun experimenting with advanced technologies such as AI-driven analytics 
tools for business forecasting, blockchain-based case studies in supply chain and finance courses, and 
virtual simulation environments for managerial decision-making. However, the adoption of these emerging 
technologies remains limited compared to foundational digital tools, suggesting that their integration is still 
at an exploratory stage in most commerce programs. 

 
Digital Component Examples Used by Institutions Purpose in Curriculum 

Digital Courses Digital Marketing, Data Analytics, Fintech, 
E-commerce 

Build job-relevant digital competency 

LMS Platforms Moodle, Canvas Course management, online delivery 
Collaboration 
Tools 

Google Workspace, MS Teams Virtual teamwork, communication 

Practical Tools ERP simulations, AI assessment tools, 
blockchain 

Experiential and applied learning 

Table 1: Integration of Digital Tools in Commerce and Management Education 
 

Table 1 outlining the major digital components, tools used by institutions, and their corresponding 
curricular purposes. Overall, the table highlights the multidimensional role of digital technologies in 
enhancing curriculum delivery, skill development, and learning effectiveness. 
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Figure 1. Integration of Digital Tools in Commerce and Management Education & 

Percentage of Institutions Using Major Digital Tools 
 

Figure 1 illustrates the extent to which digital tools are being adopted by institutions offering commerce 
and management education. As shown in the figure, digital courses such as analytics, digital marketing, 
and fintech have the highest level of integration, with nearly 90% of institutions incorporating them into 
their curricula. Learning Management Systems (LMS) follow closely at 85%, indicating strong reliance on 
digital platforms for academic delivery. Cloud-based collaboration tools such as Google Workspace and 
Microsoft Teams are used by approximately 72% of institutions, reflecting the growing need for virtual 
communication and teamwork skills. In contrast, more advanced or specialized tools—such as ERP 
simulations (40%) and AI-driven assessment systems (35%)—show comparatively lower adoption, 
highlighting disparities in technological capabilities and resource availability across institutions. Overall, 
the graph provides a visual summary of the uneven yet progressing integration of digital technologies in 
commerce education. 
 
However, the results also highlight notable disparities in the depth and consistency of integration across 
institutions. Leading universities in developed countries show more advanced implementation compared to 
those in developing regions, where infrastructural limitations and lack of faculty training are significant 
barriers. Industry reports confirm a skills gap between the digital competencies expected by employers and 
those currently being developed through commerce curricula. Employers increasingly seek graduates with 
experience in data interpretation, digital collaboration, and tech-enabled decision-making competencies that 
are not uniformly addressed in academic programs. 
 
Furthermore, the analysis indicates that while digital tools are being used in instruction, systematic 
alignment between curriculum content and real-world management practices remains limited. Only a 
few institutions collaborate actively with industry to co-design digital learning experiences or update 
curricula in response to fast-evolving workplace technologies. 

 
DISCUSSION 

 
The findings of this study indicate a clear and continuing shift toward the integration of digital technologies 
within commerce and management education. The growing inclusion of areas such as digital marketing, 
business analytics, fintech, and e-commerce reflects institutional recognition of digital competence as a 
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core requirement for contemporary managerial roles (Brooks & McCormack, 2020; Conrads et al., 2017). 
However, the results also demonstrate that the presence of digital content alone does not ensure meaningful 
transformation. In many institutions, digital initiatives remain fragmented and operational rather than 
strategically embedded within comprehensive institutional frameworks (Selwyn, 2016). 
 
A key insight emerging from the analysis is the persistent implementation gap between technology 
adoption and pedagogical transformation. Although Learning Management Systems and virtual 
collaboration tools are widely used, they are frequently applied for content delivery and administrative 
efficiency rather than for enabling higher-order learning outcomes (Garrison & Vaughan, 2008). This 
limited pedagogical redesign restricts the development of advanced managerial capabilities such as data-
driven decision-making, critical thinking, and problem-solving, which are increasingly emphasized by 
employers (Deloitte, 2021). 
 
The relatively limited integration of advanced technologies such as artificial intelligence, blockchain, and 
immersive simulations further highlights this gap. While these technologies are transforming contemporary 
business operations, their adoption within commerce curricula remains uneven and largely exploratory 
(Conrads et al., 2017). The absence of structured curricular frameworks and insufficient faculty 
preparedness constrain students’ exposure to complex digital business environments and technology-
enabled managerial challenges (Selwyn, 2016). This finding underscores the importance of aligning 
curriculum design with faculty development initiatives to ensure effective technology integration. 
 
The findings also reveal significant regional and institutional disparities in the depth of digital 
integration. Institutions in developed contexts generally demonstrate stronger digital infrastructure and 
more systematic implementation of digital learning strategies, whereas many institutions in developing 
regions continue to face constraints related to resources, faculty training, and digital literacy (Bingimlas, 
2009; UNESCO, 2020). These disparities contribute to uneven learning experiences and perpetuate gaps in 
graduate readiness for digitally intensive workplaces. 
 
Another important implication concerns the limited extent of industry–academia collaboration. Although 
prior research emphasizes the value of industry engagement in enhancing curriculum relevance, the findings 
suggest that formalized partnerships remain limited in practice (OECD, 2020). The absence of consistent 
industry input contributes to a mismatch between curriculum outcomes and employer expectations, 
particularly in areas such as data interpretation, digital collaboration, and technology-enabled managerial 
decision-making (Deloitte, 2022). 
 
Overall, the discussion highlights that effective digital transformation in commerce education requires a 
holistic and systemic approach. Consistent with prior studies, successful transformation depends not only 
on technological infrastructure but also on strategic leadership, curriculum redesign, faculty capacity 
building, and sustained industry engagement (Selwyn, 2016; OECD, 2021). Without coordinated 
institutional planning and investment in human capability, digital initiatives risk remaining isolated 
interventions rather than drivers of long-term educational and managerial impact. 

 
Implications for practice 
 
From the practical perspective, the findings suggest that institutions should prioritize (a) strategic digital 
roadmaps that integrate teaching, assessment, and student support; (b) targeted faculty development 
programs to move beyond tool use toward design of digital, experiential learning; and (c) formalized 
mechanisms for industry input (e.g., advisory boards, co-created modules, internships) to close the 
employability gap. These recommendations are consistent with recent empirical and policy studies calling 
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for coordinated institutional responses to the digital skills shortage and the uneven adoption of advanced 
educational technologies. 

 
Limitation 

  
This study is primarily based on secondary data, which presents several limitations. Firstly, the analysis 
relies on existing literature, reports and publicly available curriculum documents, which may not fully 
capture the most recent institutional changes or localized practices. Secondly, there is less data collection 
from faculty, students or industry professionals, limiting the ability to assess real-time experiences, 
perceptions, and challenges. Thirdly, much of the available literature focuses on institutions in developed 
countries, making it difficult to generalize findings to emerging or resource-constrained contexts where 
digital transformation faces unique obstacles.  
 
Additionally, the study does not include a quantitative assessment of learning outcomes or employment 
impact, which could provide a more measurable evaluation of the effectiveness of digital integration. 

 
CONCLUSION  
 
Digital transformation is fundamentally reshaping management education, especially within commerce 
curricula, to better prepare students for the demands of modern business environments. The integration of 
digital technologies such as Learning Management Systems, data analytics, fintech, and virtual simulations 
is becoming increasingly prevalent in academic programs worldwide. This shift not only modernizes 
pedagogy but also aligns educational outcomes with the digital competencies expected by today’s 
employers. 
 
However, the extent and effectiveness of this integration vary significantly across institutions and regions. 
While developed countries tend to lead in adopting advanced digital tools and fostering industry 
collaboration, many developing regions face challenges related to infrastructure, faculty readiness, and 
digital literacy gaps. Additionally, there is often a disconnect between curriculum design and actual 
managerial practices, highlighting the need for stronger ties between academia and industry. 
 
Overall, the digital transformation of management education is an essential and ongoing process that 
demands continuous innovation, inclusivity, and collaboration among educators, students, and industry 
stakeholders to effectively equip future managers for success in a rapidly evolving digital economy. 

 
FUTURE SCOPE 

 
Future research should incorporate primary data collection through surveys, interviews, or case studies to 
gain deeper insights from students, faculty, and employers. Comparative studies across different 
geographic regions or institutional types (e.g., public vs. private universities) could help identify best 
practices and context-specific challenges. There is also a need to explore the role of emerging 
technologies—such as blockchain, the metaverse, and generative AI in shaping future management 
curricula. Lastly, future studies could assess the long-term impact of digital transformation on graduate 
employability and managerial performance in digital business environments. 
 
Future research may also explore structured faculty development frameworks and assess the impact of 
continuous digital skills training on teaching effectiveness and student learning outcomes in commerce 
education. 
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Recommendation 
 
Institutions should adopt a clear digital transformation strategy and regularly update curricula to include 
emerging technologies such as AI, analytics, and fintech. Faculty need continuous digital training to 
effectively use advanced tools and design experiential learning activities. Infrastructure must be 
strengthened to reduce digital disparities, especially in developing regions. Stronger industry–academia 
collaboration is recommended to co-create courses, provide internships, and ensure alignment with 
workplace digital skills. Universities should also enhance student digital literacy and integrate practical 
tools such as simulations, ERP systems, and LMS-based assessments. Finally, ongoing research and 
evaluation of digital teaching practices should be encouraged to support evidence-based improvements. 
 

• Develop a clear digital transformation strategy to guide technology integration. 
• Provide continuous digital training for faculty to enhance teaching effectiveness. 
• Improve infrastructure and ensure equitable access to digital tools for all students. 
• Strengthen industry–academia collaboration to align curriculum with workplace needs. 
• Regularly update curricula to include emerging technologies such as AI, analytics, and fintech. 
• Enhance student digital literacy through bridge courses and support programs. 
• Incorporate practical, technology-enabled learning (simulations, ERP tools, LMS assessments). 
• Encourage ongoing research on digital pedagogy and technology-driven learning outcomes. 
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